Strategic
Communications: H20 ~_.

J

Virtual Event O
N
DAY 2 -_//A

50 | NACWA 4)



THANK YOU TO OUR ALL-CONFERENCE SPONSORS

Clean Water Champions

GREELEY AnD HANSEN

xylem

Let's Solve Water

e ® Strategic Communications: H20 - Day 2 50 ‘ NACWA ’f)



OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

Beveridge P N

Brown o .
&Dlamond' | Caldwell :

Shith

vacobs

50| NACWA 1))



THANK YOU TO OUR ALL-CONFERENCE SPONSORS
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THANK YOU TO OUR ALL-CONFERENCE SPONSORS

MAARCADIS ATKINS < ca"~

Engineers...Working Wonders With Water ®

‘ ~ S HUNTON
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@ Stantec Tt | TETRATECH
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Opening Remarks

Bess McCoy

Public Affairs Specialist
Metropolitan St. Louis Sewer District
St. Louis, MO
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SESSION 1

Internal
Communications

Monica Billger

Community Outreach and
Education Specialist
Alexandria Renew Enterprises
Alexandria, VA

Michelle Zdrodowski

Chief Public Affairs Officer
Creat Lakes Water Authority
Detroit, Ml

Stephanie Dillon

Communications Management
Professional

Great Lakes Water Authority
Detroit, Ml

Curtis Burris-White

Maria Rosales Visual Storyteller

Civil Engineer s Great Lakes Water Authority
Sanitation Districts of { fl Detroit, M
i1

Monterey Park, California

Featured Speakers
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Inside Out

A Process for Internal Crisis Communications
Monica Billger June 2, 2020
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This Is Us

« 100+ Employees
35 Acre Campus
* 35 MGD Annual Average Flow

* 3 Pump Stations & 2 Service
Chambers

320,000 Resident

* 100 Onsite Contractors (daily
average)

* Solving a 2017 Mandate for
CSO Remediation by 2025 on
behalf of the City of Alexandria

..........
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Examples of Existing Internal Communications

Emails

 ReNews Newsletter
* All Staff E-Mails

* HR Updates
Signage

* Construction Updates
* Digital Signs

* News Flush
Meetings

* Morning Briefings

* Monthly Celebrations
* Water-cooler Conversations

..........
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Covid 19: Adopting Crisis Management Plan

What Remains The Same

* Employees = Most Important

* Protecting Essential Employee
Health While Maintaining
Operations and Construction

* Keeping Alexandria’s Largest
Project In History On Schedule

* Fulfilling Vital Mission of
Cleaning Wastewater

aaaaaaaaaa
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Covid 19: Adopting Crisis Communications

What is Different

Our CAPACITY

7 Things to Consider When
Communicating About Health

I TRUST

[ INFORMATION

4g MOTIVATION

A®A ENVIRONMENT
£ capacty

‘© PERCEPTION

oz RESPONSE

Will people trust the information?
Who is the best source to put the information out?

What information is necessary, and how will people find it?
How much is enough, or too much?

How relevant is the information to the people we're trying to reach?
What are the conditions that surround and affect the audience?

What is people’s ability to act on the information? Are there barriers?

What will the audience think about the information?
What will inspire them to act on it?

How will people respond? What can we do to stay
engaged with them and give them support as they take action?

www.cdc.gov/phpr

14
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Leveraging How the Brain Thinks During Crisis

* Integrating Psychology of Crisis into
Communications (CDC)

* Applying Change Theory to
Communications (Kubler-Ross)

“Inside Out”/Disney ® Pixar

16
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Crisis Psychology in Internal Communications

4 Ways People Process
: .. 2. CREDIBLE

Information In A Crisis

1. Missed messaging, information
overload

2. Fear and uncertainty increase
likelihood of listening to a trusted
source, even if it is wrong

3. Look for additional information
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: 4. ACCURATE
and options - a
4. Believe the first message we ——— EXPEDIENT
hear i =
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Applying Change Theory

FEAR m DEPRESSION ACCEPTANCE

INFORMATION VALIDATION REASSURANCE ENGAGEMENT
ALLIGNMENT EXPLANATION MOTIVATION ACKNOWLEDGEMENT

NtAdpdfomPk VCmph L IN dA ssment Workshop,” by Normandale Community College, 2019
d cuments/Change-Mgt-STAGES. pdf

........
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Effective Message Development Must:

BE REPEATED

COME FROM
MULTIPLE
CREDIBLE
SOURCES

BE SPECIFIC TO
THE EMERGENCY
BEING
EXPERIENCED

OFFER A
POSTITIVE
COURSE OF
ACTION THAT CAN
BE EXECUTED

Note. Adapted from “CERC: Psychology of a Crisis,” by CDC, 2019

https://emergency.cdc.gov/cerc/ppt/CERC Psychology of a_Crisis.pdf
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AlexRenew Internal Crisis Communications

CEO All Staff
Covid Emails

Morning
Briefings

Digital Signs

Physical Signs

CQVID-19 {"Coronavirus") Information and Resources

Home  Documents  Site contents

+ New v £ Page details

All Staff Update From AlexRenew

Covid

Sharepoint Site

Partner Resources

......

* Following Share

Published 5/13/2020

Health & Wellness Resources

21



Sample All Staff Email

« 18t Paragraph - Reassurance,
Validation

« 2" Paragraph - Team Alignment,
Motivation

+ 3" Paragraph - Pandemic Updates. Use
of multiple credible resources (i.e.
State, Municipality, CDC)

* 4™ Paragraph - Engagement; Take
Action Activity

- 5t Paragraph - Reminders; Repetition
of Desired Behavior Modeling
(If X, Do Y...)

+ 6™ Paragraph - Resource Information
(i.e. mental health)

........
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Sample Internal
Communications
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ALEXANDRIA
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ENTERPRISES®

To learn more, visit www.alexrenew.com
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Monica Billger

Community Outreach and
Education Specialist
Alexandria Renew Enterprises
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COVID-19 Internal
Communications:
Response to Recovery

Michelle Zdrodowski, Chief Public Affairs
Officer

Stephanie Dillon, Management Professional-
Internal Communications

Curtis Burris-White, Video Storyteller

GLWA

Great Lakes Water Authority




Response to Recovery: Lessons Learned as the Pandemic
has Evolved

“When this pandemic came along, we basically had to throw all of our
normal ways of doing things out the window and start from scratch
because our old ways of working didn’t work anymore.” sue mccormick, GLwa cEo

% This is so true and so hard to accept. In our sector, we live and breathe good, sound
documented and proven ways of doing things.

% We tend not to like to go out on a limb or take risks because the work we do helps protect the public health
and keep our communities safe.

% We've had to completely evolve how we communicate:
Hyper communicate

Real-time

Communicate to creatively solve problems (Feedback)
Increased use of imagery

Weekly recaps

YV YV VY

() GLWA

Great Lakes Water Authority



Response to Recovery: Lessons Learned

Messaging Focused in 3 Distinct Buckets

Continuity of Operations

* Launch of Emergency Ops
Center

e Security actions

* Flexible work
arrangement/work remote

* Mandatory visitor
questionnaire to visit
facilities

* Temperature checks
* Maskrequirement

e Testing

AGLWA .

Health & Wellness

Expanded cleaning efforts

New cleaning protocols for
shared spaces including
offices/vehicles, etc.
Wellness Resources

* Physical Health

* Mental Health

* Employee Assistance
Program

 Healthcare benefit
provider

Empathy & Gratitude

Remember to think like team
members!

*  What keeps them up at
night?

e Many levels of impact to
each person

Thank front-line team
members, but don't leave out
those working from home

Actively include those
working remotely




The Way We Communicate

Using Communications Best Practices

Developing a Cadence

» Create Specific COVID-19 branding for
communications

 CEO Updates every Monday
*  Weekly COVID-19 Newsletter

* (COVID-19 Information page on Internal
SharePoint

* Distribute messages using a variety of
communications tools and at various times
to ensure the receipt of all audiences

() GLWA

Great Lakes Water Authority

April 18, 2020 G'r;‘\‘ ;L "
GLWAWEEKLY %
*\ SPECIAL COVID-13 UPDATES ¥ Y

Utilizing a Variety of
Communications Tools

Emails (daily & weekly e-newsletter) T

SPECIAL COVID- IFOATES 7 -~

Digital messaging in all facilities

Flyers and signage on facility
communications centers

Photos & videos on GLWA's Internal
SharePoint homepage

CEO UPDATE: GLWA
RESPONSE TO THE

CORONAVIRUS (COVID-19)
PANDEMIC (UPDATE # 30)

Distribute messages visually and
through text
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Using Communications Best Practices - e et

Remaining Flexible Building Relationships " 3 e oy

 Communications began with 3-4 times each ¢ COVID-19 Taskforce

week to 1-2 times. * Informal "check-ins" or phone calls to

* Using Granicus' GovDelivery analytics to administrative support and other team
analyze engagement members
* Using team member feedback to drive * Communication liaisons at all facilities

communication topics and tools * Info.PublicAffairs@glwater.org email for

questions, concerns, ideas.

v B Email
0% Pending

1,158 . 100.0%  oxee

X @ Facenook Delivered
549 open Rate
& Recipients X B twitter ‘
6% Click Rate

v Brss

emembeisS
e outHands!
Wash using
p for & \east

war

() GLWA

Great Lakes Water Authority




Response to Recovery: Content Creation in a Time of Crisis

Empathy and Caring Informed on all platforms Reuse, Repurpose, Rework

*  Team members consume information *  Be creative with your archive when you
»  Video is ideal for connecting on a differently so create a variety of assets can't shoot in person.
personal level with your team during for your messages. «  Use motion design and stock footage to
a time of difficulty. complement repurposed footage.

*  Design content that effectively utilizes a

variety of digital platforms. *  Reshare and update those projects with

timeless messages and information.

To our member partners,
colleagues and friends
throughout the water
and wastewater industry.

Member Outreach
SPECIAL COVID-19 LIPDATES

A cLwa

Can the COVID-19 virus sp
through drinking water?

Thank you

15 I = = == %
One Wat: er!ﬂ]m for keeping our water
- 1 Brop

clean, safe and flowing.




Response to Recovery: Content Creation in a Time of Crisis

Showing our Gratitude

*  Create a visual representation
of gratitude and solidarity.

THANKmﬁu

FOR PROTECTING THE PUBLIC’S HEALTH AND SAFETY f

BY KEEPING OUR WATER CLEAN AND FLOWING!

Q Grutlic 'Wt r Authority

Preparing to transition

back to work

Think ahead and begin to prepare.

How to properly wear How to properly remove
surgical and cloth masks surgical and cloth masks

Please Wait
Here

CLEAN & DISINFECT
YOUR WORK AREA

Clean and disinfect your
work area before, during
and after every shift .

BE SOCIALLY SAFE

GLWA
Ao R

Key Takeaways

Video is ideal for creating a personal
connection during a difficult time.

Team members consume information
differently so create a variety of assets
for your messages.

Be creative with your archive when you
can't shoot and use motion design and
stock footage to complement
repurposed footage.

Think ahead and begin to prepare.

Look for new ways to create value with
video, motion and graphic design.




Q&A
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Moderator
SESSION 2

What Comes Next

Victoria Johnson

Strategic Business Management Consultant
Jacobs
Atlanta, Georgia

Featured Speakers

Pam Perez

Marketing Manager
LA Sanitation and Environment
Los Angeles, CA

Rebecca Zito

Communications Project Manager
Pittsburgh Water and

Sewer Authority

Pittsburgh, PA
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Pittsburgh
Water & Sewer
Authority

PGHAO

Continuing to Get Stuff Done
The Work Goes On!

Strategic Communications: H20 Virtual Event
June 2, 2020



ABOUT PWSA

PWSA
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COVID-19 PRECAUTIONS

Daily Health Screenings

= Maintain Social Distancing

= Wear Face Masks

= Sanitize Work Area & Surfaces

* Provide for Hand Sanitizing

PGHAO

w



COMMUNICATION & COORDINATION

= Coordination between PWSA & Contractors
o Established Clear Expectations
o Escalating Disciplinary Actions

= Ongoing Communication

PGHAO

o



POSITIVE RESPONSE

Pittsburgh Water & Sewer Authority @ @pgh2o - I
Our construction crew, as part of a cost share wit

PGHHO

started restoration work on 10th Street at Liberty Avenue this week. They wi
backfill the sinkhole and replace the damaged street and sidewalks.

PGH@O

Pittsburgh Water & Sewer Authority @ @pahZo - May 20 v
Did you know? Many streams meander and have curves to naturally slow the
water. Saw Mill Run is a straight channel causing water to travel at a faster
rate. Adding boulders and vegetation will slow down fast-moving waters and
stabilize the banks

LIVE BLOG: Coronavirus In
Pittsburgh, May 25-31

By PO WITEA « Ay

osh.lrf o Tt o Email

3:43 p.m. - PWSA construction projects resume normal
schedule
The Pittsburgh Water and Sewer Authority will continue planned construction

projects now that Allegheny County has moved into the yellow phase of recpen-
ing, according to a release from the agency.

Projects include lead service line replacement throughout PWSA's service area,
as well as restoration of the Highland Park Reservoir wall. It will also complete
restoration of the Saw Mill Run Stream in Overbrook and replace 550 feet of
aging water main along Greystone Drive in Highland Park.



"RATE DISCUSSIONS BEGIN.

»x
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KEY MESSAGING

= Highlight value of safe, reliable water services
* |[nvestment is essential to modernize system
= Expansion of Customer Assistance Program

» Build awareness about relationship with PA Public

Utility Commission (PUC) and rate setting process

: PGHAO



ADDRESSING BACKLASH

= Describe timeline and process with PUC

= Reinforce more generous Customer Assistance

Programs

= This is your water — Every dollar goes to delivering

safe, reliable water services

: PGHAO



OUTREACH GOALS

= Approach with transparency and sensitivity to

ratepayers
= Build trust about progress made as organization
* Highlight benefits of investment to ratepayers

= Affordability prioritized in rate proposal

: PGHAO



THANK YOU!

. S:;:_ J. ;,




Moderator
SESSION 2

What Comes Next

Victoria Johnson

Strategic Business Management Consultant
Jacobs
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LA SANITATION & ENVIRONMENT
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MARKETING MANAGER

The changing face of outreach post-pandemic
Encouraging and educating staff

Supporting local businesses
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THE WORLD HAS CHANGED

MANY PEOPLE ARE SCARED

WE NEED TO REBUILD TRUST WITH RESIDENTS AND BUSINESSES
WE HAVE TO FIND NEW WAYS TO COMMUNICATE

Hiba LASANITATION




RETHINK EVERYTHING

DIGITAL DIVIDE

We can't rely solely on digital.
Our cities have residents who can
no longer afford cellular data and
speedy internet.

SAFETY

People may be unwilling to
attend events, tour facilities,
accept flyers, and pick up
giveaways.

PHOTOGRAPHY

Your photo library is now useless.
To avoid criticism,

you may need to reshoot almost

everything with gloves & masks.




BACK TO BASICS

PARTNERSHIPS
PAPER
PERSONALIZATION

Slide 4 LgANITATION



Partnerships

ANYONE WITH AN EMAIL LIST
IS YOUR FRIEND

Council Districts, Neighborhood Councils, HOA's, Faith-
Based Organizations, Voters Groups, Chambers of
Commerce, School Districts, Industry Associations,
Special Interest Groups, Non-Profits, Mommy Groups

Don't forget the obvious:
} other city departments
and utilities

1 N envirenment
LASANITATION




IS IT TIME TO RECONSIDER
DIRECT MAIL?

ADVERTISING IN COMMUNITY
NEWSPAPERS?

BILLBOARDS & BUS SIGNS?

It's not cheap, but you're saving money on
events and giveaways.

Newsletters, flyers, postcards...
What frequency can you handle?




WE'RE NOT THE ONLY ONES
STRUGGLING TO COMMUICATE

You have to find a way to stand out.

Slide 7 LQANITATION




BOYLE HEIGHTS GREEN INFRASTRUCTURE

BOYLE HEIGHTS INFRAESTRUGTURA VERDE
BOYLE HEIGHTS DESERVES BOYLE HEIGHTS MERECE AREAS N E W 4

GREENING. VERDES.

nitation and Er ha LA Sanitation ang
ant to plant and water 1,400 para plantar y

limpio, y otros b We're gOing tO
e plant 1400 trees
in Boyle Heights!

podrén

LOS ARBOLES
VERDEDEB(EM YOU TELL US WHERE

 Eliminar 16,

her native

alth and a
comunida

NosGUsTARB Benefits of trees:
Clean air
Lower temperatures
Reduction of health
risks
Increased wildlife
Beautification of
neighborhoods

san.trees@lacity.org
213-485-3954

WWW.LACITYSAN.ORG/TREES
| Slides |

Personalization Success:

» Brand recognition
» Local flavor

» Languages

» Simple messages

» Contact info

LASAN Brand

HEX | PANTONE | RGB | CMYK




MAINTAINING SAFETY | RECOGNIZING SERVICE

Educate Encourage Brag!!!

Slide 9 LgAN[TATION




Director & GM Chief Financial Officer Chief Operating Officer

Slide 10 LgANITATION




DISPLAYED AT BUILDING ENTRANCES,

BREAK ROOMS, RESTROOMS, LOCKER ROOMS

L

MASKS REQUIRED

FOR THE SAFETY OF OUR STAFF AND GUESTS

Cloth mas ust masks. bandanas, and scarves are acceptable

ADDITIONAL
SITE RULES:

Lff;mmm m & U&

O PROTECT OURSELVES AND OTHERS

-~ L= I3

b

LASAN FAMILY

Slide/d1

4

WE PROTECT PUBLIC HEALTH
AND THE ENVIRONMENT

LACITYSAN.ORG
in

CITY OF LOS ANGELES

6 FOOT DISTANCE
for safety
and respect

Keep Our

Workplace Safe!

Practice good hygiene

Wear amask at all times. Use dis
gloves and hand sanitizer as needed.

Wash hands often for
seconds with soap and

Disinfect surfaces like doorknol

Maintain physical distancing of at

* You have a fever

Citywide Updates: coronavirus.lacity.org

ble

Limit meetings
and non-
essential travel

Utilize video conferencing
or phone callsinste:
face-to-face meetiny

When vide 0
ible, keep meetings

small and maintain a

physical distance of 6 fe

‘non-essential
wravel and
trips.

Avoid crowds

distancing in lobbies , hall
and bre

LASANITATION




WE ARE ALL MARKETEERS!
ENGAGE THEM IN YOUR WORK

Earth Day 2020 - sustainabllity tips from the LASAN family

@
LA Sanitation & Environment SUBSCRIBE

LiANITATION

Slide 12




A Little Thanks
Goes a Long Way

PHOTOS | VIDEOS | EMAIL | SOCIAL

The words "thank you" just
aren't enough to express our
gratitude for their dedication.

They are our heroes. v

Mayor Eric Garcetti
Yesterday at 9:05AM - O

Thank you to our hard-working LA Sanitation crews and all of our City

workers who keep this city running and put the people power behind our
essential operations, We've increased trash pick up during this crisis to help THANK YOU TO THE STAFF IN OUR
keep our communities clean and safe. Thank you for all you do. ENVIRONMENTAL MONITORING DIVISION

FOR HANDCRAFTING

LASANITIZER

Great newsletter. I have been going on trash pickup walks in my nefghborhood pretty much every day to collect gloves and masks from the
sidewalks. Sending fots of gratitude and good thoughts to the LASAN workforce and their families!!
~ Chelsea Lawson

Thank you for everything you are doing for our city. We hape you all stay healthy and safe.
~ Alnjel Emme

THANK YOU FOR ALL YOU DO. STAY SAFE. WE ARE CAREFUL TO COMPLY WITH ALL RULES. TAKE CARE.
~ Diane Lander-Simorn

OO 3sx 262 Comments 156 Shares Great job with this very informative pamphiet! And thank you to your staff that does such a terrific job in keeping our Gty clean...! know it’s a very
\hard job—especially the drivers/pick up people. Thank you for ALWAYS being here for us—especially in this most unusual time!

~ Linda Richardson

| Slide 13 | SANITATION
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APPRECIATHLO N

LA SANITATION & ENVIRONMENT

LASAN Team:
Thank you for
serving our City!

LAsANITATION

> We appreciate
your hard work

/", and dedication!
You aj ERO.

LASAN Team:
Thank you for
=rving our C

We appre
your har
and dedication!
YOU ARE A HERO.

ecutive Team

E APPRECIATE YOU!
Please use appropriate
PPE at all times and
maintain phy al
distancing of 6 feet.

N Executive Team

@

ANITATION




@

Environmental Compliance Inspectors Suiting Up

s + May 18,2

Go ahead... be boastful!

EClshelp protect public
. health and the environment...

0 10 o 4 SHARE

LA Sanitation & Environment

(f‘ @ LA Sanitation v
LAsan ! am P+ 15 Apr
recognition of our LASAN team. The dedication and care that our team has
shown since this pandemic started is truly admirable. On behalf of LA
Sanitation & Environment Director and General Manager, Enrique C.
Zaldivar, we'd like to share this video we created to thank our team for their

0 Subscribers of LA Sanitation

© Thank @

S SAVE

<< I - B

SUBSCRIBE

(P Los Angeles Sanitation & Environment is
A Calfomia

hed by Roman R

Gat7IPM @
Did you know LASAN has four () water reclamation plants? § by

o The Los Angeles-Glendale Water Reclamation Plant (LAG, one of the fou

is strategically located 1o serve east San Femando Valkey communities that

are both within and outside of the Los Angeles s

Los Angeles

Sanitation & The plant's highly tre mests and excesds the water qual

Environment @ standards for recycle water for tion and industrial processes. This wate

@lacitysar reuse conserves over one billon gallons of potab r year. The plant

tomated and staff can control processes from the onsite control
Y]

Home

Sign up for LA Sanitation essential plant stafl at LAG for efficiently tuming our
About ;
Events aten
Photos.
Videos
Instagram
Twitter
Pinterest e, California
Senvices
Posts.
Groups
Poll
Community

Offers
Jobs.

Visit Ad Center

ASSISTING OUR UNSHELTERED NEIGHBORS IN THE COVID-19 CRISIS

2 to the COVID-19 pandemic, Governor Newsam deployed RV trailers through he State of California ta

s with housing unsheltered residents and first responders, The City of Los Angeles received 525 trailers
which were deliverad to Hansen Dam mid March. To date, LA Sanitation & Environment (LASAN) has moved 283 trailers
to 6 locations across the City of Los Angeles, often in winds and heavy rain, sometimes working through the overnight
hours to get the job done.Once the trailers are deployed throughout the City. LASAN and LADWP assist with
disinfecting and sanitizing the potable water tanks and pumping out discharged water. As the trailers become
occupied, LASAN will service the trailers by emptying the waste tanks and providing solid waste disposal services

LASAN also supports Mayor Garcetti's Bridge Home Program, which provides temporary transitional housing to

the homeless throughout the City. There are 30 Bridge Home Shelters open or in development across Los Angeles. In
addition to Bridge Home, the Mayor has opened emergency shelter beds at twenty City recreation centers to help
protect Angelenos and slow the spread of COVID-19. LASAN staff are delivering hand sanitizing stations and storage
bins as well as welcoming new residents and their for hazardous materials. Some of LASAN's
mobile hygiene units were deployed to rec centers lacking shower facilities.

LASAN also partnered with YMCA of Metropolitan Los Angeles to provide nine facilities (including showers, bathrooms
and locker rooms) daily from 9am to 2pm to supplement the six mobile hygiene units




DON'T STOP

WHEN THE

PANDEMIC
IS OVER

Like knowledge,
appreciation is cummulative.

L}iANITATION
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Slide 17

LOCAL BUSINESS NEEDS LOVE, TOO

As they struggle to get back on their feet, they will have less

tolerance and less attention for us. Make quick, big impacts.

INSPECTIONS

FACT SHE
RESOURCES HELPFUL TIPS N RESTART FOF
Violations will still Sharing information As businesses are s,
need to be addressed, about grants, low-cost reopening, they _—
but we support them loans, industry best appreciate tips for a i‘ i‘
with solutions as well. practices, etc. builds more pleasant return — =
trust. to work. I T

Remember to buy local and offer contracting opportunities.

£
\S,

ANITATION




POST-PANDEMIC

WE CAN REBUILD TRUST | WE CAN MAINTAIN PUBLIC SUPPORT
WE ARE ESSENTIAL

@ @ @ |
Educate Branding Inspections Email lists
Encourage Local focus Resources Social sharing
Brag Languages Tips Cross-messaging
Simple

Contact info
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Let's Connect!

LACITYSAN.ORG
[iveoa@eD

@LACITYSAN

PAMELA PEREZ, MBA

Marketing Manager ﬂé
pamela.perez@lacity.org .
213-905-2243 EIVIrONMENT




Q&A
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UPCOMING 2020

Conferences & Events

Dealing with Disruption: Operationalizing Hot Topics in Clean Water Law
Resilience in the Water Sector Webinar Webinar: Part 3
Part 4 September 16, 2020
June 3, 2020
2020 National Clean Water Law &
Hot Topics in Clean Water Law Enforcement Seminar
Webinar: Part 2 Charleston SC
June 10, 2020 November 18 - November 20, 2020

Learn More and Register at www.nacwa.org/events
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NACWA's strength is in our members.

NACWA is the nation’s recognized leader in clean water advocacy for public utilities,
made possible through the collective voice of our members.

Experience the value in membership through...

o Legislative, regulatory, legal, and communications information and analysis.

e Peer-to-peer resources exchange and support.

e Interactive webinars and events.

e Recognition for your clean water utility’s achievements through our national awards
programs.

Learn more at nacwa.org/join.
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